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1. The theme and its analysis 
 
1.1 State of the art on the topic: a theoretical grounding 
 
The theme of attractiveness has not been much tackled in the scientific literature and 
research on pedestrian topics; if it has, the approach has been focused on “beauty” or on 
“aesthetics”. Moreover, up to now, it has never been fully considered, neither at theoretical 
nor at application level, as a suitable parameter to assess the possibility of increasing 
pedestrian traffic. In this WP, the intention is to define the phenomenon concerning a place 
capability of appeal to pedestrians, i.e. its “attractiveness”, and to outline a method for 
analysing and assessing its components. The final aim is  to define on which of them is 
more important to act for improving the attractiveness of the urban environment and so to 
make it more conducive to walking. 
Studies and researches focused mostly on road safety characteristics (geometry, alignment 
and conflicts among the different traffic components), but seldom on other important 
constituents of the urban environment, such as conformation, materials, green, lighting 
etc., that play an important role not only for pedestrians’ safety but also for comfort and 
appeal, since they contribute to “shape” the complexity of the urban scene, and thence to 
its tendentious reading. Such researches represent therefore only a basis for a deeper 
investigation on the attractiveness of the urban environment. 
The analysis of the bibliography dealing with the “urban quality” of the open spaces 
dedicated to pedestrians and of the outcomes of the researches, that slightly touched 
aspects in some way related to the topic of attractiveness, took to face different domains 
and made possible to achieve a complete frame of the various points of view from which 
the problem can be seen, and thence to catch their interconnections. 
The analysis of some methodologies facing the issue of pedestrian mobility, that had been 
already applied to a similar aim, gave some useful suggestions for the present research. 
 
The topic of attractiveness, at least for what concerns the urban environment and its 
upgrading process, is mainly grounded on relatively few contributions by some relevant 
authors of the environmental design field, but not only. The scientific literature is based on 
essays that don’t deal directly with attractiveness, as a topic on its whole or under a 
theoretical point of view, but more in relation to parameters, features, peculiarities of a 
given urban environment and to the way of analyzing it. Very often, as said before, the 
concept of attractiveness is linked, in an implicit way, to the ones of quality or aesthetics.  
For the perceptive aspect, that characterizes attractiveness, a very relevant contribution, 
providing theoretical statements founded on empirical basis, is given by Lynch’s, 
Rapoport’s and Cullen’s writings. In the first two cases, the concept of a place 
“significance” is deepened in relation to the messages that it sends to the users, while in 
the third the relationships to the users, meant as support for every investigation aimed at 
defining the appealing parameters in urban environments, are not focused on. 
Other authors as Appleyard and Gehl link the concept of appeal, performed by the urban 
spaces, to the needs empirically expressed by the dwellers of some residential areas, 
selected as case studies, or to the kind of activities that a given space can host. Caniglia 
Rispoli’s writings, even following the same general lines, pay more attention to the 
perceptive aspect. 
Some Italian authors have pointed their attention to particular features, as Capasso to the 
role played by shopping, dealing with it both in theory and in practice, or as De Carlo to 
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the reasons why the modern public outdoor spaces are not successful and why in many 
outdoor urban spaces the appealing features are wanted. 
It is difficult to set which peculiarities of the urban environment are, in reality, able to 
pursue an appeal, anyway a good attempt can be found in one of Bonnes’s research reports 
defining, thanks to multidisciplinary contributions, urban quality indicators1. 
 
 
 
1.2 Definition of the meaning of attractiveness 
 
The improvement of the life quality of neighbourhood dwellers implies a special attention 
to the main aspects that characterize the urban environment, that is, on the one hand to the 
physical structure of the spaces where they spend together their everyday life, and on the 
other hand to the social structure and to the related ways of life (relations 
home/work/leisure and home/services and facilities; neighbourhood relationships and 
latent and clear conflicts; vulnerable categories isolation; different ages and ethnic groups 
life in common, and so on). The urban environment quality, thence, depends on a complex 
interlacing of functional, spatial, social and cultural aspects; in particular the quality of the 
spaces dedicated to pedestrians is tightly related to the existing possibilities of mobility, 
exchange and relationship. 
The approach here used then considers urban quality from two different points of view: the 
user’s one with his expectations (forming the demand) and the environment’s one, with its 
propositions (forming the supply). Therefore, in a design process based on the 
requirement/performance relations, “urban quality” is meant as the capability of the 
environment configuration2 of meeting, in quantitative and qualitative terms, all the 
material and immaterial requirements of the users, by giving the required performances. In 
the case in hand, the environment configuration concerns the intermediate spaces in 
residential areas; pedestrians are considered as main users, without disregarding relations 
and interferences due to the simultaneous presence of other motorized users, and their 
requirement domain is set at the core of the design process.  
This way of understanding the meaning of quality has been already systematized at 
building level, in the ex novo design, by the UNI national norms3, that take into 
consideration the users’ requirement classes and the related definitions: Safety, Comfort, 
Use, Look, Management, Integrability and Environmental Safeguard. 
These requirement classes “are meant as explications of the end users needs,...and...their 
individuation can be obtained by need analyses compared to environmental, cultural and 
economic factors”. 4 
It is worth to study the possibilities, and the limits, of using such already operative 
codification also at urban level and in the rehabilitation design, and therefore, if necessary, 
to propose a remodelling in order to better finalize it to these new fields of application. 
                                                 
1 For all the authors here mentioned, or considered as references in this research work, see the Reference 
Bibliograpy at the end of the chapter. 
2 Configuration: way of showing coming from an object’s structural data; in physics: the c. of a system, the 
position of all points in a given instant. Structural: of what, in a whole, corresponds to link or support 
functions, or is related to the distribution or organization concepts (from: G. Devoto, G.C. Oli, “Dizionario 
della lingua italiana” (Italian language dictionary), Dizionari Le Monnier, Firenze 1971) 
3 UNI (Ente Nazionale Italiano di Unificazione – Italian Standardization Body) joining ISO (International 
Organization for Standardization), both studying, drawing up and disseminating technical norms. 
For more in depth handling see “Report on Instructions for WP4 - Attractiveness” by Lucia Martincigh, 
DIPSA – UNIROMATRE, Italy. 
4 UNI Norm 8289: Building. End users requirements. Classification. 
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It is of main importance to underline since the beginning that, in order to achieve a 
potential meeting, these requirement classes must be first investigated one by one for what 
concerns their meaning, and then all together for what concerns their interface and 
interference; in this case, these two steps play a particular role since the requirement fields 
have to be checked completely in relation to the specific topic in hand. 
It is important to consider that the environment is seen as a whole of features 
communicating a variety of signals to users, so the aim of the research is also to catch and 
evaluate the communication capability of a space. 
 
The look and the attractiveness 
The WP4 field concerns the definition of attractiveness, so lingers over the meaning of one 
of these classes, the “look” and on its interlacing with another one, the “use”. 
The first step, thence, regards the explanation of the definition given by the over 
mentioned norms to these two requirement classes, and the related investigation under the 
theoretical and the experimental point of view: 
Look: The conditions on their whole related to the building system perceptive fruition by 
the users. 
Use: The conditions on their whole related to the building system aptitude to be properly 
used by the users, while they perform the activities. 
Some of the terms that form each definition are in common, because they concern the 
basic themes, i.e. “the building system”5 and “the users”6; the difference is in the 
“conditions on their whole” that regard the different, specific aspects. 
The users, in our case, as already said, are the pedestrians; they must be defined according 
to their manifold features; then, the activities they perform or they wish to perform must be 
studied, because only at that time it is possible to proceed to the study of the peculiar 
requirements induced by these activities, and eventually to the definition of the characters 
that form them, i.e. to the requisites7. The building system is, in this case, the system of the 
built environment and the intermediate spaces; they must be studied under their physical, 
functional and social features; they must be defined on the base of their typologies and 
characteristics, so to be able to determine the spatial elements, or fields, and the 
environmental performances that they give, and the technical elements and the 
technological performances they provide. 
                                                 
5 The building system is: an over system of environmental and technological systems, i.e. a structured whole 
composed by environmental units (or spatial elements) and related technological units (or technical 
elements), where the environmental unit is defined as: a unit that identifies itself with a group of activities, 
spatially and temporally compatible, defined according to given models of users behaviours, and the 
technological unit as: a unit that identifies itself with a group of functions, technologically compatible, 
necessary for the environmental performances achievement. 
The Environmental system is the structured whole composed by environmental units or spatial elements 
according to the operative metadesign or design phase of the building process to which it is referred. 
The Technological system is the structured whole composed by technological units or technical elements 
according to the operative metadesign or design phase of the building process to which it is referred. 
(UNI Norm 7867 Part 4°: Building – Terminology for requirements and performances. Environmental and 
technical quality in the building process) 
6 Users are utilizers of the building system, those who perform activities, i.e. “the executive moment of the 
behaviour conditions that a person is allowed to do in a given status and in a given environment”, and that 
express the requirements related to it, that is “what is, out of necessity, requested in the normal activity 
course”. (UNI Norm 7867 Part 1°: Terminology for requirements and performances. Requisite and 
performance knowledge) 
7 Requisite: Transposition of requirements into a set of characters that connotes it; if the characters are more 
than one, the existing relation conditions will group them in a system. (id.id.) 
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In particular, the requirement class in-depth studied in WP4 concerns, namely, the study of 
the way of appearing of the urban street environment, of its overall and peculiar 
characteristics, in a few words of its “physiognomy”8, and how it is perceived by the users. 
Indeed, what characterizes the requirement class to be deepened, the Look, is its perceptive 
fruition; that is, to understand how users perceive the environment that they use and that 
surrounds them, and so which are the expectations connected to the look of the 
surrounding spaces and to the relation with it, objectively measurable and not. Depending 
on the performed activities, and on the way of performing them, the same requirement, the 
Look, can have different facets, because according to different conditions of use, not only 
the physical but also the perceptive fruition changes, as well as the different readings of 
the space. It is possible, thence to translate the same requirement into various requisite 
specific lists. It seems to arise the awareness that, in the study of the Look, often it will 
have to be referred to another requirement class: the Use. 
As the aim of the research work is to promote the use of the city by walking, it is important 
also to understand which are the features of the urban environment that are able to appeal, 
under this point of view, so to be defined as “quality indicators” for pedestrians; and 
finally to propose technical solutions for appealing pedestrians and for creating a more 
suitable urban environment, apt to foster the choice of alternative behaviours in 
comparison to the private car use one. 
So, the word “Look” can be substituted by the word “Attractiveness”9 that comprehends in 
its meaning both “contemplative” and “ interactive” qualities. 
In the context of the study in hand, it is important to clarify that “Attractiveness” means 
the capability of giving rise to confluences in most pedestrian users through an appeal 
based on the intermediate spaces configuration, specifying that the term configuration 
comprises in itself form10, use11 and structure12 of the spaces. 
Basic elements for the study of the “Attractiveness” are then on two parallel levels:  
*intermediate spaces - typologies and characteristics, based on physical structure, activities 
location, use level; capability of hosting activities or of sparking off events, and of 
involving dwellers. 
*users’ physic-psychological requirements, based on behaviours and perceptive aspects in 
the different activities development. 
It is important to underline that the variables contributing to the definition of attractiveness 
are not only the real elements, specific physical features and attributes, that form the urban 
landscape but also the abstract elements that characterize it, as the permanence in it of 
values coming from traditions, as its communication capability: of sending messages, of 
reminding archetypes, and so on. Moreover, there are other aspects of it that are related to 
specific expectations: exigencies of socialization, of identity and of belonging, of scale, of 
bearing, of “place” and of “memory”, of language and of perception. 
 
 
 
 
 
 
                                                 
8 Physiognomy: set of characters and of grounds critically valuable (id.id.) 
9 Attractiveness: appeal based on the grace of the appearance or on the spiritual attraction (from: G. Devoto, 
G.C. Oli, “Dizionario della lingua italiana” (Italian language dictionary), Dizionari Le Monnier, Firenze 
1971) 
10 Form: the appearance of an object, sufficient to characterize it outwardly (id.id.) 
11 Use: utilization, meant as function and as scope (id.id.) 
12 Structure: the configuration of a whole related to the “distribution” and “organization” concepts (id.id.) 
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1.3 Methodology of analysis 
 
For the applicative experimentation on case studies, analytical, operative and control 
methodologies, made up in previous studies, were used, focusing them only on the 
attractiveness field. This methodological approach required that two aspects were 
contemporarily studied; so the analyses have dealt with the needs of the people and their 
expectations, on one side, the configuration of the spaces and their performances, on the 
other. The assessment of the attractiveness of the intermediate spaces is made possible, 
time by time, by analysis and choice subsequent steps, that allow to make a comparison 
between the emerged demand of the pedestrian users and the offer of the intermediate 
spaces, determined by the experts/researchers. All the analyses of the first group 
foreshadow the “demand”, all the ones of the second group foreshadow the “offer”. 
Their interface gives the level of the requirement/performance meeting; the results of this 
phase of analysis indicate which are the best possible spaces for the required uses (worths), 
which are the lacks (problems), and thence suggest which adjustment interventions are 
needed to make them suitable at the most. The requirement codification, in this case the 
attractiveness one, leads to propose alternative solutions for the required interventions; it 
suggests how to sift them in order to define their compatibility level and how to value 
them. 
At large, it was possible to start telling the main categories of problems and their 
indicators, as well as proposing first ideas of solutions. 
The methodologies and the techniques applied during the research have been selected 
having always in mind the work final goal: the promotion of an alternative way of life. 
This approach has two aims; on one hand, by using an anthropocentric methodology under 
the exigency point of view, it should involve dwellers in the transformation process, and 
on the other hand, by creating a more appropriate urban environment, it should be able to 
foster the choice towards alternative behaviours in comparison to the private car use one. 
How to direct the dwellers-users participation in the decision making process, in a correct 
and not demagogical way, is a tricky aspect of the design process. Then, a special attention 
have been paid to determinate the most suitable instruments and methods for a 
“participated” transformation of the existing environment.  
The qualitative studies, focusing on people’s subjective assessments, take into 
consideration, through different phases, both the experts’ and the users’ point of view. This 
double perspective enlarges the analysis to encompass also phenomena that cannot be 
merely assessed by numbers or indexes. Up to now seldom the tools of the technical and 
human sciences have been set to work together; this approach, that characterizes in 
different ways all PROMPT WPs, can then be considered as innovative. (Fig.1) 
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1.4 Data collection, analysis and assessment 
 
“Streets should be for staying in, and not just for moving through, the way they are today” 
(C. Alexander). 
 
The liveliness of the intermediate spaces, and thence their attractiveness to pedestrians 
depends on two elements: the townscape and people’s behaviours and activities. The aim 
of the analysis here described is to understand when the street environment keeps people 
off or attracts them in, and consequently to assess which are the good ideas for shaping the 
outdoor public pedestrian realm. 
The application will face the following aspects: 

A- Space supply: a targeted study of the urban area and analysis of the existing 
environment, from the expert’s point of view; 

B- Use demand: users’ involving inquiry on needs and wishes. For this purpose the 
most suitable instruments: interactive workshop, commented walk etc. were 
individuated; 

C- Comparison between the performance supply of the spaces and the detected 
requirements and expectations of the users; 

D- Identification of the main problems and inconsistencies resulted from C, of urban 
quality indicators and suggestion of first ideas of solutions. 

The aim of the comparison made in C is also to discover the correspondence between the 
expert assumptions of users’ needs and expectations and their real needs and expectation. 
 
Assessment criteria 

Attractiveness can be assessed by analysing maps, pictures and drawings with the aim of 
understanding spaces; by on the spot investigations aimed at identifying lacks, 
potentialities and uses. The subjective expert esteem can be strengthened by specialized 
literature, by local experiences and by interviews and inquires on the spot, run also thanks 
to the users involvement; by using questionnaires aimed at finding out preferences and 
aversions, activities and behaviors; in this respect also video filming or tape recording can 
be useful, if followed by afterwards analysis, run together with experts of other fields. 
Environmental psychology studies put in evidence that psychologist and sociologist 
contributions are very important in order to define basic and widely shared expectations. In 
this investigation, it is basic indeed to take into consideration the relation 
form/function/image as overall criterion about environmental local quality, and thence the 
users perception capacity. This aspect is very important because, changing the speed of 
motion, changes the way to see spaces and thence to enjoy the surrounding environment; 
in particular, the perceptive capacity increases and so, for instance, the attention to details 
and their esteem; it is necessary then to individuate the new requires: what puts on value 
and meaning again, and what looses them.  
As already said, attractiveness is a matter tied essentially to mind elaborations; so it is 
difficult to be defined and it cannot be assessed only by objective measurements. 
Considering not only pedestrians’ physical needs but also their expectations and personal 
values, it is worth to consider quantitative and qualitative criteria, integrating the current 
design indexes, objectively measurable, with other tools, apt to consider aspects that are 
more difficult to quantify: the “quality indicators”. Indeed, they seem to be the most 
appropriate device to better define its different aspects, because they can synthetically 
represent those factors that allow to individuate a given phenomenon. 
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Attractiveness indicators depend on the places’ features, their perception and their possible 
uses; on the people composition, culture, physical and psychological responses; moreover 
they are related with other performances offered by the spaces such as safety and security, 
accessibility, comfort, upkeeping. 
It is very important to understand that the elements that characterize the urban 
intermediate spaces, play a double role: as thought by the designers (architects, urban 
planners, engineers and so on) who are influenced by their specific knowledge and 
culture, and as read by the people using them. There are elements in the urban 
environment that are thought to be beautiful and attractive by the technicians; are they 
really read as such by the users? Does a gap exist between the experts’ ideal world and the 
users’ actual one? There are elements that are attractive in some periods of time and then 
they aren’t anymore; their appeal changes with culture, with habits; so it is very important 
to understand which keep maintaining their value and which are not; in architecture, in 
some way there are invariants and variants, in relation to time and place; to find out which 
and which is one of the aim of this research. 
Therefore the study, as already said, is divided in two parts. 
In the first part the analysis consists of a leading survey; in this case indeed the supply of 
the spaces is read not in an anonymous way, but having already in mind people’s opinions 
as known from literature and experience; so the aspects that need an assessment are 
evaluated by the experts on their personal knowledge, based on literature and expertise. 
Therefore a first part of the requirements/performances relation is already made at this 
stage. 
In the second part of the study, these evaluations are checked with the people’s ones. 
 
The analysis of the space supply 

This analysis provides the knowledge apt to define the reference frame of the current state 
and context of the intermediate spaces taken into consideration. The main goal of this 
analysis is the individuation and the definition of the actual characteristics and of the uses 
of such spaces. 
Some of the topics that are typical of this analysis had by now been studied in other WPs; 
the data already collected were used here to start the analysis, as for example: the structure 
of the vehicular and pedestrian mobility, of the facilities and services (WP2), the main 
characteristics of the environment (WP3), the accessibility levels of the spaces (WP2). 
Most of these aspects were again investigated, mainly because of their components 
connected to Attractiveness, leaving open the “links” to the other performances, so to 
define, afterwards, their mutual relations by interaction matrixes and the related calculated 
evaluation to create a priority ranking list. The analysis was run in the case studies at area 
level to make a background scenario; it then considered spaces that are of some 
importance in the area for their natural or artificial characteristics, or for their use: squares, 
gardens, riversides and so on. 
The main focus was though on more specific aspects, on one chosen important itinerary. 
Such specific analysis besides studying the current utilization of the considered spaces, 
describes the “site”, to individuate its different components and to study the aspects related 
to perception and to visual communication, so to put into evidence lacks and potentialities. 
All these elements are then set into a ranking list, depending on their “quality” or on their 
current “recognizability” by the users.  
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The definition of the configuration of the intermediate spaces is run studying three 
components: 
1. The form 
2. The structure  
3. The use 
For this study the most appropriate indications have been chosen from the writings of 
some of the most outstanding authors (Alexander, Appleyard, Beer, Buchanan, Gehl, 
Lynch, Rudofsky, Sitte) and adjusted to lead the present task. 
Specific guide lines have been drawn to organize and define the analysis and the related 
assessments, with the aim of obtaining data and evaluations that could be compared, being 
the same as type in all the case studies, for making possible an international synthesis. 
The methodology and the in depth description of the guidelines, used to run the analyses of 
the case study areas, are inserted in: “PROMPT – WP4 Instructions for assessing 
attractiveness – Part 1 and 2” elaborated expressly by the workpackage leader, prof. arch. 
Lucia Martincigh, DiPSA – UniRomaTre, Italy, 2001. 
The analyses are articulated in different steps; each one of them considers various aspects. 
They are run on the base of gathered data, surveys and mapping. They constitute the base 
for the experts’ considerations and synthetic evaluations, that are made for every specific 
item at each step. Such evaluations (Ea) that represent the experts’ point of view, step by 
step are integrated (Eb, Ec) to arrive to a comprehensive evaluation on each of the three 
components of Attractiveness: form, structure and use. 
For example in the case of the form, interrelating the various aspects characterizing it and 
analysing their interface, the experts describe and judge which are the elements that 
enhance the form of a space, and then evaluate the formal level that can be attributed to the 
chosen itinerary. They define a list of priority of all the considered aspects in relation to 
the role they play in making a space more attractive, using all the various considerations 
and pertaining evaluations already made for the analysed aspects. 
The same process is followed to judge the level of identification and of spatial framing of 
the area, and finally the level of use that the chosen itinerary currently allows. 
The negative aspects are in particular pointed out to try to understand which spaces people 
do not think attractive and why. 
In the form, the various spaces, and all their characteristics, are taken into consideration as 
basic elements that characterize the urban environment, just as the words, and their 
grammar, characterize a sentence. In the structure are taken into consideration the 
relations among the spaces, as the syntaxes in the proposition. In the use is studied the 
way in which the spaces are lived in by the people, as the meaning that every sentence 
assumes. 
These different aspects can make a space become a “place” where people like to stay in 
and not only moving through. 
 
 
The Form 
This part of the analysis is aimed at understanding when the way in which a space is 
shaped makes it seen as having a fair appearance. 
Aspects to be considered are related to the environmental setting and performance 
features of the spaces: the morphological characters in plan and in elevation, the 
relation of the intermediate spaces with the adjacent built or natural wings, the scale and 
dimensional relation, the views and the details, the construction: the materials, their 
finishing, texture and color, as well as pattern; the equipment, lighting and urban 
furniture; the natural components and the scene variety. (Fig.2) 
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Fig.2: Flow diagram of the Form Analysis steps 

1 Steps of the analysis by survey, mapping and 
data gathering. 

2 Considerations and pertaining evaluations 
expressed by the experts, on the basis of the 
aims and hints given by the proposed 
methodology. 

 

4 Partial conclusions 
5 The previous partial conclusions are input to 

the following dwellers’ workshop. 

3a General evaluations of the form: first level.

3b General evaluations of the form: second level.
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The structure 
People, moving inside the area in which they live, need to feel the sense of belonging to a 
spatial unit, well identifiable; this feeling can be given by many features: boundaries, 
systems of hierarchies, “grey” and “green” networks, landmarks and lively spots; all of 
them, evenly distributed or punctual, built or natural, constitute the elements that 
distinguish and frame the area.  
Moreover, people need to move around with no need of concentration; they find easy to 
understand an environment when they have no problem in constructing mentally a map of 
it, that allows them to orientate themselves easily; such mental map identifies a system of 
realms, of different level, sets points of reference that act as organizers of all the paths, 
spaces and buildings present in the area, and arranges some kind of sequence to follow in 
a light hearted way. In its own way this map depicts the urban structure of the area. 
The characteristics of space readability and the possibility of self-identification with it, in 
particular the sign and mark systems, don’t serve only for a better orientation, and 
therefore for a better use of the space, but also for strengthening the relation with the 
environment. (Fig.3) 
 
 

 
 

Fig.3: Flow diagram of the Structure Analysis steps 

1 Steps of the analysis by survey, 
mapping and data gathering. 

2 Considerations and pertaining 
evaluations expressed by the 
experts, on the basis of the aims 
and hints given by the proposed 
methodology. 

3 General evaluations of the 
structure. 

4 Partial conclusions. 
5 The previous partial 

conclusions are inputs to the 
following dwellers’ workshop. 
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The use 
The main goal of this step of the study is the understanding of the pedestrian behaviour 
and use of the urban space; therefore the analysis is divided into two main parts: uses 
related to activities of movement (types of walking and path settings) and uses related to 
activities of rest (hanging around, sitting, free activities). 
Uses and activities performed by pedestrians are taken into consideration without 
disregarding the ones performed by other categories of users, to understand their 
interferences and their influence on the attractiveness of the places. 
The presence of facilities, and thence of specific related activities, are considered (in the 
area, and in particular in the itinerary) to understand which of them, and how, make more 
or less attractive the spaces where to walk; to understand which of them constitute poles 
of attraction themselves, and therefore cause some more walking. It is known, for 
example, that the perception of the distance to be walked changes with its direction; all the 
itineraries that lead towards the centre seem shorter than the ones leading away from it.  
The way in which people use the spaces as pedestrians are considered analysing both 
daylife and nightlife, everyday activities and special ones. (Fig.4) 
 

 
Fig.4: Flow diagram of the Use Analysis steps 

1 Steps of the analysis by survey, 
mapping and data gathering. 

2 Considerations and pertaining 
evaluations expressed by the 
experts, on the basis of the aims and 
hints given by the proposed 
methodology. 

3a General evaluations of the use: first 
level. 

3b General evaluations of the use: 
second level. 

4 Partial conclusions 
5 The previous partial conclusions are 

input to the following dwellers’ 
workshop. 
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The partial conclusions related to each one of the three components of the space are 
merged to express an overall expert evaluation of the analysed spaces. This takes to 
understand the relative importance of the form, the structure and the use in various 
situations and to analyse their interface. 
All the data gathered in this first phase of the methodological process are useful to 
constitute the first comparison term between the configuration/construction of the urban 
open space and the way of using it: the performance supply on its whole. 
 
The analysis of the users’ demand 

As already seen, the promotion of pedestrian mobility means a city redesign, more 
appropriate to such alternative way of use. To such end, it is important to individuate and 
to define suitable design parameters, because, indeed, the users’ behaviours in the way of 
using the intermediate spaces, and thence their needs, change. So, the first step to do is to 
re-define the requirement field of the considered users: the pedestrians. This analysis, as 
already mentioned, is not peculiar of the study on Attractiveness, but it is crosswise and 
typical of all the in-depth studies on the different performances required to the 
intermediate spaces; thence, it is characterized by a definition part (users, activities), to be 
agreed in common, and by a peculiar one (requirements) with many interrelations, as 
above said. 
Therefore, the second phase of the methodological process concerns the study of the 
requirements, either objectively measurable or not, “induced” by the activities that the 
pedestrians wish to perform in the intermediate spaces; this study has also the aim to 
define priorities and check compatibilities in order to determine the achievable satisfaction 
global level, being conscious that it is quite impossible to satisfy at the same time and 
completely every requirement. 
The users who spend most time in residential districts, and therefore who use or wish to 
use the intermediate spaces, are the elderly and the children before school age (with 
requirements to be considered as priorities because coming from the most conditioned 
categories), school children, youngsters and housewives. Working people category passes 
through only, because it makes O/D routes, more or less long, to reach the intermodal 
change points.  
For “aspect”, one of the elements characterizing Attractiveness, the different age means 
very much, more than other physical conditions; for the other, “use”, also these have a 
great importance. 
In this phase of the process, the analysis has tried to define the meaning of life quality and 
of environmental quality for the users; to such end, life ways and exigency expectations of 
the users taken into consideration, their activities and the induced requirements, as well as 
their typical behaviours in performing specific activities, and finally the related desired 
kinds of spaces had to be studied. 
To this aim, it seems worth to organise the participation of the users, in this case groups of 
dwellers of the chosen case-study areas, with a meeting in which they are represented and 
in which are given the floor to express their ideas. 
Questionnaires and interviews (used in previous researches) are useful in terms of quantity 
of achievable information, but they are quite passive tools as regards people’s active 
participation; an experts’ and dwellers’ meeting can be fruitful for exchanging ideas since, 
besides expressing complaints, demands and hidden expectations, dwellers can also 
construct proposals in a concerted way. In this WP methodology it was then proposed to 
apply an innovative more involving tool: a workshop. As, according to Gunnarsson 
“pedestrians are not a homogeneous group”, the workshop has to allow the participation of 
representatives of different users categories, of various age and gender groups of dwellers. 
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This form of meeting causes the dwellers to communicate more deeply with the experts, to 
confront their different ideas and to express concerted opinions, pointing out the main 
problems and worths, and finally suggesting changes and solutions to the detected 
problems. 
The model of the proposed workshop stems from the ”European Awareness Scenario 
Workshop”13, a tool promoted by the EC and experimented in various Countries. The 
method was reviewed and the content was completely created ex novo for this application, 
since the workshop is focused only on the relation between pedestrians/dwellers and 
experts/designers, and on attractiveness assessment. The indications for the tool of the 
workshop, to be used for involving the dwellers of the analysed case study areas, are 
inserted in : “PROMPT – WP4: Instructions for assessing attractiveness – Part 3”, on 
purpose elaborated by the workpackage leader prof. arch. Lucia Martincigh, DiPSA – 
UniRomaTre, Italy, in 2001. 
Users’ ideas, at the end of the workshop, were debated together with the researchers; 
moreover researchers’ point of view too was debated at the workshop with the dwellers, to 
check it, since they presented their “expert’s point of view” as elaborated in the phase “A-
Space supply” of this research. (Fig.5, 6 and 7) 
 

   
 
 
 
 
 
 
The compatibility analysis 

This last phase of the methodological process concerns the comparison of the results of the 
analysis of the “space supply” with those of the analysis of the “users’ demand”; the 
representation and the systematization of such comparison assess the compatibility 
between the existing urban space and the pedestrian use, and define the consequent 
outcomes, in terms of problems to face and of solving interventions to propose. It helps 
also to understand if users and experts have the same opinions on Attractiveness. (Fig.8) 
The assessment, run underlining lacks and potentialities according to selective parameters, 
either of objective type or of subjective type, produces as result lists of indicators that are 
shared or not, and so are peculiar of the experts’ or of the users’ point of view. 
                                                 
13 See the Web address: http://www.cordis.lu/easw/home.html 

Symbolic perceptive configuration of the open spaces, drawn on purpose by the italian experts for the 
workshop with the residents. 

Fig.5: San Rocco, 
Frascati (I) 

Fig.6: Saliceto Panaro, 
Modena (I) 

Fig.7:La Villa,  
L’Aquila (I) 



WP4 Attractiveness Synthesis Report                                                                                        

 19

All the indicators set at local level are confronted to check their potentiality of becoming 
indicators for all the case studies located in one nation and for all the case studies analyzed 
at international level. Afterwards, referring to these results, solutions will be figured out. 
The ranking of the indicators suggests also the priority field of action. 
The compatibility analysis suggests “what to do” and gives first ideas on “how to do it”. 
In the design of the intermediate spaces, the activities stemming from the pedestrian use, 
defined according to the users’ models of behaviour, are grouped, considering their spatial 
and temporal compatibility, to constitute “environmental units”. From the comparison 
between the performance supply of the streets hollow space and the requirements induced 
by the new activities, it comes out a list of interventions necessary to fashion these new 
“environmental units”. 
Some first indications for the individuation, analysis and proposal of equivalent alternative 
solutions, and of the related technical elements, suited to accomplish each required 
intervention, can be devised. 
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Comparison between space supply and users expectations 
(Form + Structure + Use)  

                           
 
 

Fig.8: Diagram of space supply and users expectations comparison 
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2.  Critical evaluation of the used methods 
 
2.1 Experts’ analysis 
 
The methodology, from the experts’ point of view, has been followed in every part by 
almost every partner. 
Each case city and case area has been described, in some case (France) also with old 
pictures, in some others very briefly and not in an exhaustive way; for every case study 
area, indications of the current use and of the characteristics of the empty spaces have been 
given; the chosen itinerary, with drawings and pictures, has been described, and the reason 
for the choice has been explained. Then, for every case area, the space supply, from the 
form, structure and use point of view, has been explained, illustrated and commented; the 
positive and negative features of the space have been detected, and overall conclusions 
about the configuration of the spaces have been given. This last aspect of the methodology 
has been interpreted by the partners in different ways: Swiss and Finnish partners have 
schematized one by one the three aspects of the space (form, structure and use) in three 
different tables, pointing out the positive and negative features; an interlacing of the three 
components with comments has not been made, and the relative evaluation on 
attractiveness on its whole has not been given, and even the indicators have still been 
reported separately for form, structure and use. French partners have made comments on 
the three different components of the space (form, structure and use), pointing out which 
are the most important features for attractiveness in the analyzed case study areas; then the 
common problems and qualities have been reported with their related indicators. (Tab.4) 
Italian and Belgian partners, by various considerations on the configuration of the space, 
have detected the negative and positive features characterizing the three components of the 
space (form, structure and use) and have given evaluations for each of them. The synthesis 
is depicted in three tables where the detected features have been grouped so to constitute 
the positive and negative aspects (in columns) of the various field (in boxes) characterizing 
the three components; these specific fields, depending on the particular negative or 
positive features attributed to them, can foreshadow problems or worths. The definition of 
the categories and titling of problems to be solved, or worths that can be improved or 
proposed as possible solutions, have been made on the basis of the negative and positive 
features characterizing each field. The priority of problems and worths has been decided 
considering the number of features (positive or negative) that characterizes them; in the 
case in which the same number of features characterizes two problems, or two worths, the 
ranking was made by an expert assessment; therefore, to a first quantitative evaluation, 
when needed, was added a second qualitative one. (Tab.1-3. The following tables are taken 
from the Italian National Report “WP4: Attractiveness”). 
All these single evaluations, that are interrelated, have been then merged to express an 
overall expert evaluation of the configuration of the spaces that constitute the itinerary. 
This process has taken to analyse the interface among the specific problems, as well as 
among the specific worths and, when appropriate, to integrate them; consequently the 
negative and positive features, representative of the three components of the space, have 
been merged and grouped as indicators of the different categories of problems and of 
worths. The result is a comprehensive list of problems and worths, with the related 
indicators; they are ranked in a priority order based on the recurrence of the phenomena. 
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Fields n° of features Positive aspects Negative aspects

pedestrian 
environment

(9+17+18+20+2
5+26) 6pos 
(1+4+5) 3neg

variety of spaces, for morphology and for dimensions, 
balanced relation between buildings height and streets width, 
variety of buildings facades, creating an interesting rhythm on 
the street, alternation of full and voids along the itinerary, path 
with asymmetrical wings: built and green, walkways allowing a 
visual continuity

sense of narrowness of the street 
tridimensional space, even alignement of 
buildings, walkways with bottlenecks

details and 
finishings

(8+19+22) 3pos 
(3+17+18+20) 
4neg

different pavement material for different uses and spaces, 
architectural characterization and variety of the buildings' 
dados, easily spotted entrances, helping in the orientation

use of the same material for spaces dedicated 
to different uses, no interaction with spaces for 
their too formal design, lack of architectural 
valuable elements on the building facades, 
entrances difficult to be identified

pedestrian paths and 
places

(4+6+10+11+13
+14+24) 7pos 
(2+6+7+8+11+2
3) 6neg

swellings directly accessible by the walkways, large walkways, 
meeting places, meeting places for social relationship, spaces 
for children, lenght not more than 500 m, steep slopes for 
erratic use towards a coveted goal, appropriate “density” of 
people in the green space

narrow walkways, lack of places to stay in and 
rest, and/or for social relationship, lack of 
pedestrian streets, lack of sheltered paths, 
steep slopes or stairs

relations between 
spaces (12+19) 1neg

indirect communication between walkways and 
adjacent pedestian spaces, low amount of 
entrances

views (7+15+16) 3pos views on people, moving or staying, view on valuable 
architecture, townscape and landscape

natural features: 
green, water and 
animal life

(1+2+3+12+21) 
5pos (25) 1neg

presence of several trees, bushes, buffers of different 
dimension and type and of decorative fountains too little animal life

interface with 
vehicular mobility

(15+16+24) 
3neg

too low walkways, group of more than 7-8 
parked cars unshielded, interruption of the 
pedestrian path by driveways 

urban furniture, 
facilities and 
equipment

(5+23) 2pos 
(9+10+21) 3neg seats and benches and built in elements

lack of urban furniture and seats, not 
appropriate bus stops, urban furniture of low 
quality

lighting (13+14) 2neg wrong use of lighting apparatus and system, 
and lack of lighting 

maintenance and 
management of open 
spaces

(22) 1neg low maintenance and management of the 
public spaces 

TAB. 1 - Case area: La Villa. The medium value of the itinerary related to the form: the reason of the evaluation

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

WORTHS 
1- SUITABLENESS OF PEDESTRIAN PATHS AND PLACES  
2-  VARIETY AND BALANCED SCALE OF SPACES (3D)  
3. DIFFERENT TYPES AND ESSENCES OF GREEN AND OF WATER – density 
4. VIEWS OF VARIOUS TYPE  
5. VARIETY OF DETAILS AND FINISHINGS 
6. APPROPRIATE URBAN FURNITURE AND EQUIPMENT  
PROBLEMS 
1- SHORTAGE OF PEDESTRIAN SPACES  
2- MONOTONY OF DETAILS AND FINISHINGS 
3- UNFRIENDLY AND OVERWHELMING BUILT ENVIRONMENT (3D) 
4- INTENSIVE PHISICAL AND VISUAL IMPACT WITH VEHICULAR MOBILITY 
5- LACK AND INAPPROPRIATENESS OF URBAN FURNITURE AND EQUIPMENT 
6- LACK AND UNAPTENESS OF LIGHTING  
7- LOW MAINTENANCE AND MANAGEMENT OF OPEN SPACES 
8- VISUAL AND PHISICAL INDIRECT RELATION BETWEEN SPACES 
9- LACK OF ANIMAL LIFE

TAB.2 - Case area: La Villa. Itinerary problems and worths related to its Form

Tab.1: La Villa, L’Aquila (I). Evaluation, problems and worths related to the “form”. 
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Tab. 21b - Case area: San Rocco. The low value of the itinerary related to the structure: the reason of 
the evaluation 

Fields n° of features Positive aspects Negative aspects 

liveliness (8) 1pos (6+7) 
2neg 

a street considered as a link to the 
core during night and day 

few lively nodes, insufficiency of 
shops and facilities in the area open 
at night 

orientation 
and sequence 

(1+3+4) 3pos 
(9) 1neg 

presence of some points of reference, 
visual connections among the various 
parts, presence of few intermediate 
destination points 

various sections with different 
characters not understandable at 
once  

identification (2+6) 2pos  

presence of antique landmarks that 
fosters the feeling of belonging, 
succession of different types of 
spaces 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Tab.21a - Case area: San Rocco. The low value of the area related to the structure: the reason of 
the evaluation 

Fields n° of features Positive aspects Negative aspects 

pedestrian 
network (1+2) 2neg   

insufficiency of pedestrian 
network, discontinuity of 
pedestrian network,   

landmarks (10) 1pos 
(11) 1neg presence of landmarks in part 2 of the area lack of landmarks in part 1 of 

the area 
boundarie
s and 
gates 

(13) 1pos 
(12) 1neg 

visual narrowing, funnelling within the area, 
as gates 

inadequate boundaries to 
define neatly the area 

spaces, 
hierarchy 
and 
relations 

(4+5+6+7+9) 
5pos 
(3+8+14) 
3neg 

the barycentrical position respect to the 
town centre, the presence of two cores, the 
system created by squares and terraces in 
part 2, the good hierarchy of the voids in 
part 2, presence of terracing in part 2 of the 
area 

the fragmentation of the area 
in two parts: 1 and 2 due to 
sharp changes in level, 
insufficient connections 
between the different parts, 
lack of green structure 

Tab. 22a – Case area: San Rocco. Itinerary problems and worths related to its Structure 

AREA LEVEL 
 
WORTHS 
1- HIERARCHY OF SPACES 
2- MIXTURE OF LANDMARKS 
3-  IDENTIFICATION BY BOUNDARIES AND GATES 
 
PROBLEMS 
1- LACK OF ORGANIC SPACE UNITY 
2- INSUFFICIENCY OF PEDESTRIAN NETWORK 
3- SCARCE EXTERNAL IDENTITY 
4- LACK OF LANDMARKS 

Tab. 22b – Case area: San Rocco. Area problems and worths related to its Structure 

ITINERARY LEVEL 
 
WORTH 
1- PRESENCE OF ORIENTATING FEATURES 
2- COMBINATION OF FEATURES INCREASING IDENTIFICATION 
3- MIXTURE OF LIVELY FACTORS  
 
PROBLEMS 
1- SHORTAGE OF LIVELINESS  
2- UNCLEAR SEQUENCE 

Tab.2: San Rocco, Frascati (I). Evaluation, problems and worths related to the “structure”.
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These constitute the comprehensive list of indicators that regards both area and itinerary 
level of each analysed case study. In such list, the ranking that concerns on one side the 
priority of problems, on the other of worths, has been made valuing above all the 
recurrence of the phenomena. The indicators for the worths, which themselves already 
foreshadow some answers, give first ideas of possible solutions. The Norwegian partner 
has applied the methodology only to one case study out of five: Tillerbyen, for other four 
case study areas “only a few points” were commented. 
A ranked list of both problems and worths has been inserted in the Annex as a sample of 
the work made for each case study in the National Reports.  
 

Tab. 14 - Case area: Saliceto Panaro. The medium value of the itinerary related to the use: the reason 
of the evaluation 
Fields n° of features Positive aspects Negative aspects 
relation with other 
modes of 
transport 

(7+13) 2neg  
dangerous road crossings, parking 
invading the spaces in front of the 
shops 

services, facilities 
and commercial 
activities 

(1+2+7+9) 4pos 
(6+12+16) 3neg 

presence of local stores within a 
walking distance from the sub 
areas, of a supermarket, of a 
small shopping street, of street 
cafes and ice-cream parlours 

lack of commercial activities open at 
night, presence of commercially dead 
parts in the itinerary, the pub open late 
at night interferes with the dwellers 
quietness 

equipment and 
urban furniture 

(12) 1pos 
(1+2+3+8+15) 
5neg 

seats and tables where to sit and 
stay in the central green area 

bus stop not integrated with other public 
activities, not well recognizable, low 
number of seats, tables, etc., lack of  
peculiar setting for bus stop, lack of a 
good design for the children playground 
elements 

environment for 
informal activities 

(3+4+5+6+8+10
+11) 7pos 
(4+5+9+10+11+
14) 6neg 

children play areas, adult games, 
spots where to go or stay, the 
feast of the "Gnocco", presence 
of various types of paths, the 
central green area: an important 
pole of attraction, presence of a 
medium number of people and 
various age  

lack of a square, of a proper 
promenade, lack of a quiet path where 
to perform informal activities, of a 
proper space to play cards, of a street 
café, lack of equipped spaces for night 
life 

Tab. 15 – Case area: Saliceto Panaro. Itinerary problems and worths 

WORTHS 
1- PRESENCE OF VARYOUS ENVIRONMENTS ALLOWING DIFFERENT FRUITION  
2- MIXTURE OF SERVICES, FACILITIES AND COMMERCIAL ACTIVITIES 
3- APPROPRIATE URBAN FURNITURE AND EQUIPMENT 
 
PROBLEMS 
1- SCARCE POSSIBILITY OF PERFORMING INFORMAL ACTIVITIES  
2- INTENSIVE PHYSICAL AND VISUAL IMPACT OF VEHICULAR MOBILITY 
3- DEFICIENCY OF FACILITIES AND COMMERCIAL ACTIVITIES  
4- LACK AND INAPPROPRIATENESS OF URBAN FURNITURE AND EQUIPMENT 

Tab.3: Saliceto Panaro, Modena (I). Evaluation, problems and worths related to the “use”.



WP4 Attractiveness Synthesis Report                                                                                        

 27

 
 
 
 
 
2.2 Opinion survey 
 
The methodology individuated for the analysis of the users’ point of view, and for drawing 
up point 4.A-Attractiveness assessment: use demand and expectations of the National 
Report, was varied by every partner; in some cases it was an inspection of the case study 
area on foot with some users, dwellers or not, in others a simplified Workshop, in others 
individual interviews. 
The Instructions, for running the requested workshop, following the example of the 
European Awareness Scenario Workshop, asked for small groups of four categories of 
users: 4 children (5-14 years old), 4 youngsters (14-18 years old), 4 adults and 4 elderly. 
Every partner has had difficulties in finding the indicated number of people, and especially 
there have been problems in constituting a heterogeneous group of users, including people 
from all the four different age classes.  
Almost in every case study area, the chosen tool was characterized by a first part on the 
explanation of PROMPT project and of WP4 (in Finland-Myllypuro, in Switzerland, in 
France and in Italy), then by a second part characterized by different procedures, for 
example by drawing up of a list of the positive and negative factors detected by the 
participants (Belgium), or by the over said inspection on foot of the itinerary and of the 
nearby environment (Myllypuro-Finland, Tillerbyen, Lillehammer city centre and 
Vingrom-Norway, Switzerland, France). In the Workshop in Tillerbyen, the participants 
were asked to make comments on the surrounding environment while they walked together 
with one of the experts; in Lillehammer city centre, the participants were asked to take 
pictures of what they found attractive or not attractive. (Fig.1-2) 
This choice represents a change in the proposed methodology, but in this case it is an 
interesting alternative tool that underlines the validity of the analysis on the “field”, 
through which people can be stimulated to sharpen their spirit of observation and to watch 
with attention the environment in which they live. After the inspection on foot, people 
were asked to draw what they remembered (in Lillehammer Vingrom) or to specify on a 
paper their views about most attractive and unattractive places, their favourite routes, and 

Tab.4 – Variation on the expert assessment methodology 
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their ideas on how to improve attractiveness for pedestrians in the area (in Myllypuro), 
while in Switzerland, all inhabitants’ comments were written on a list. Lists of positive and 
negative aspects were written also in the three Norwegian analysed case study areas. 
Only in L’Aquila-Italy the Workshop has been held mostly as in the Instructions; the 
Intermediary Model has been chosen and a psychologist has been involved to help to run 
the Workshop; the Municipality has become the direct promoter of the event and, 
therefore, has organized the initiative in the schools and found the participants. 
 

 
The participants have been required to design the itinerary they walked and the relative 
mental map, underlining positive and negative aspects. It has been then possible the 
overlapping with the most used itinerary, as previously devised by the experts. During the 
plenary sessions it was possible to merge the motivations of the various groups of 
dwellers, with the aim to arrive to a comprehensive final list of the personal indications 
more or less shared. It has to be underlined that the most innovative and imaginative 
proposals have come from the children (Fig.3 e 4). An aspect shared by the workshops of 
almost every country, was the discussion of the positive and negative features, where the 
users pointed out both main problems and possible solutions (Myllypuro-Finland, 
Tillerbyen and both case study areas at Lillehammer-Norway, Switzerland, Italy).  
In some case study areas the Workshop was replaced by individual interviews as in 
Finland. In the latter case, this choice was bound to various considerations, mainly 

Fig2 – Lillehammer, Norway: ugly pedestrian 
bridge with a massive concrete barrier 

Fig.1 – Lillehammer, Norway: untidy signing 
at the entrance to the pedestrian street Storgata

Fig.4 – Interactive workshop in L’Aquila (I): the partial sessions 
per age groups. 

Fig.3 – L’Aquila (I). 
Itineraries as walked by 
residents. 
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practical and social, but also scientific: the intent was to compare the results related to the 
use of both tools. In Italy, for Modena and Frascati case study areas, it was possible to 
interview all the representatives of the different age ranges and a workshop was held with 
the children; in particular, in Modena, it was possible to organize the interviews on the 
outline of the Workshop methodology: it was asked to people to trace the itinerary used to 
reach the main poles, and to describe the mental map of it, underlining more or less 
attractive elements. 
The workshop held in France, on the base of the inspection on foot, was characterized by 
going for a walk with one person at a time, in order to let the user concentrate on the world 
around him, and to let him speak while walking along the itinerary; the monologue of the 
person was then recorded, without any interference with him. This method is interesting, 
because there is no influence on the person who is free to express whatever comes to his 
mind, but, in this case, like in some other ones, it is missing the moment in which the users 
should compare among themselves their opinions and their perception of the environment; 
moreover not every group of age was represented so, in a certain way, it can be considered 
a too much subjective method, because the implied number of people isn’t enough to 
guarantee an “objective” analysis, that gives the possibility of finding out problems and 
worths shared by all the age groups.  
The problem of low participation was quite common in every organized workshop, infact 
in Myllypuro-Finland, 15 inhabitants participated, but just adults and elderly; in 
Tillerbyen-Norway, 7 residents participated, the elderly were missing and just one 
youngster was present, moreover the questionnaire was targeted just to children; in 
Switzerland, only in Geneve 10 people from the four different group ages participated, 
while in Sursee and in Zurich Langstrasse, 10 people participated but the youngsters were 
missing, and in Zurich Schwamendingen just 4 persons participated, 3 elderly and one 
adult. In Belgium 20 or 21 people participated at the Workshop, but not all the age classes 
were represented since the participants’ age ranged from 21 to 73 (in Ans-Rocourt it was 
not possible to organize the meeting with the residents). In Italy in every case study area, 
the different group ages were represented both in the workshop and in the interviews, but 
not always in the requested number (in L’Aquila 15 people participated at the workshop, in 
Modena 23 people and in Frascati 24 people participated to the various types of 
interviews).  
It is evident, in some cases more than in others, how the analysis of the users’ point of 
view was quite limited and not exhaustive in explaining the attitude and the relationship 
between dwellers and environment, both because of the lack of involved people and 
because of a not complete application of the proposed methodology: in no workshop it was 
possible to follow step by step the indications of the Intermediary Model, but, as already 
said, in L’Aquila, where it was almost applied. This though cannot be considered a failure, 
since various methods of involving people were experimented, and because some 
interesting results have come out anyway; these were commented and organized by the 
researchers to constitute lists of problems and worths for each case study. (Tab.5) 
 

WS Inspection on 
foot

Drawings and 
written 

comments

single 
opinions

shared 
opinions

rappresentation 
of group ages

FI

I

CH

N

B

F  
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2.3 Comparison between experts’ analysis and opinion survey 
 
The comparison between the space supply, as assessed by the experts, and the users’ 
expectations has been made first at local level, for each case study; this step has been 
faced, by the partners, in different ways. In Italy, Belgium and France, the problems and 
worths detected in each case study, by experts and dwellers, have been confronted; the two 
different points of view, of the experts and of the users, have been commented and a 
summary table has been made to point out the main differences and similarities among the 
two different ways in which the space has been evaluated. It has to be said though that in 
Belgium such comparison was made only for two of the three analyzed case study areas. 
For Ans-Rocourt the comparison was not possible since only the mapping and the 
evaluation from the experts’ point of view was made. In Switzerland and in Finland, the 
comparison between space supply and users’ expectations has been described by some 
comments on positive and negative features, reporting which were shared by experts and 
users. For the experts, as already said, these problems and worths are expressed for each 
component of the configuration of the space (form, structure, use) and not in an overall 
manner. The residents’ opinions express, on the contrary and obviously, an overall 
evaluation of the attractiveness of the itinerary. It misses, then, the way in which the 
information given by the residents have been uniformed or traced back to the experts’ 
definitions. In Norway, the suggested methodology was followed completely just in one 
case study area out of five: Tillerbyen, and some comments were made on the comparison 
between experts’ and users’ assessment. It was not possible to make a complete 
comparison since for two other case study areas, for which the residents’ point of view was 
reported, there was not the other term of comparison: the experts’ assessment on the space 
supply. 
 
 
 
2.4 Comparison among the case studies, country by country 
 
The last part of the National Report is on the main results. The overall evaluations and the 
final ranked lists of problems and worths, with their indicators relative to the space supply 
and specific of each case study, were then compared to produce only one final ranked list. 
This step was aimed on one hand at highlighting the similar problems/worths that, being 
present in the various case studies, could be considered as more representative, on the 
other hand to outline the problems/worths that were peculiar of specific case studies. 
Following the same method, also the dwellers’ opinions, locally expressed, were merged 
with the aim of constituting lists of similar and more recurrent problems, or worths, 
depicting the situation of the various case studies analysed in each partner’s country. These 
elaborations were aimed at constructing a synthetic but comprehensive picture of the 
situation, representative of the case studies analysed in each partner’s country, that could 
constitute the basis for the analysis of the space supply made in this Synthesis Report on 
Attractiveness. Also for this part of the methodology some changes have been made. In 
Finland, the comparison of the assessments from the experts’ point of view was made 
among the five case study areas, but respectively for each of the three components: form, 
structure and use, therefore lists of common problems and worths are not made out. This 
part is then dedicated to the needed actions for solving problems, but it misses completely 

Tab. 5 – Variation on the user participation method 
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the positive and negative aspects shared among the case study areas, and the common 
indicators, related to the problems. At the level of all the analyzed case studies, a 
systematic comparison between dwellers’ and experts’ point of view was consequently not 
made. This approach is the same as the one used in Switzerland, where an attempt to make 
a comprehensive list of indicators, shared by dwellers and experts was made, even if poor 
and not clearly grounded, missing the overall evaluation and some steps of the process. In 
France the main results at national level consist in a description of the main shared and 
unshared aspects; a final assessment for the two case studies, with a list of problems and 
“forces”, has not been made. In Italy the comparison among the three case study areas, 
from both experts and users’ point of view has been reported; then the problems and 
worths, common to the case studies, have been compared to find out the aspects shared and 
unshared by experts and users and by every case areas, at the end the indicators just related 
to the common ones have been transcribed. In Belgium the comparison among the case 
studies has been made respectively for problems and worths detected by the dwellers only 
in two case study areas out of three (for the reason explained at p. 29). The comparison 
concerning problems and worths, as detected by the experts, was made for the same two 
case study areas, not considering the evaluations made by the experts of Ans-Rocourt. 
Therefore the resulting lists of problems and worths, common to the case studies, have 
been compared to find out the aspects shared and unshared by experts and users in the two 
case study areas. The indicators related to the common ones miss. 
Further clarification is needed for “Norway National Report”; as already said, one only 
case study area was analyzed by the experts, therefore no comparison could be made 
among case studies. In three case study areas, dwellers expressed their opinions, but no 
comparison was made anyway among the case study areas. For this reason it lacks 
completely the last part of the report about the comparison among the case studies. 


