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1  Introduction 

Ubimedia 2010 user study was qualitative and focused on media practices of 
seniors and parents of young children (referred as young parents in this report). It 
was conducted in spring 2010 in Helsinki capital area.  

The aim was to provide understanding on people’s media practices in order to 
discover design drivers for Ubimedia services. This understanding, however, can 
be utilized in other projects than just in Ubimedia. This customer understanding 
can be considered strategic in nature since: 

•Human needs last longer than any specific solution. Companies do not need to 
just improve existing solutions but provide new offerings that meet the same 
needs in different way. 

•Human needs are opportunities waiting to be exploited, not guesses at the 
future. Strategic service development does not have to depend only on 
predicting future because crucial part of that future exists in the form of human 
needs. 

•Human needs provide a roadmap for development. A company may not have 
all those capabilities to satisfy needs but discovering them can help in 
determining what corporate skills, strategic alliances, and core competencies 
should be developed.  

In Ubimedia case the work has continued after this user study. New Ubimedia 
service concepts have been co-designed with users and partner companies. In 
2011 similar kind of user study is planned to be done with different user groups. 
In that way this customer understanding will be cumulative in Next Media.  

1.1 Methods 

1.1.1 Participants 

Altogether 14 persons participated in our study in the capital area of Helsinki: 

• Seven of them were 68 – 82 years old retired seniors who lived alone or 
with their spouses. Two of them were men and five of them were women. 
They all had used computers and Internet at least occasionally at home or 
in a community center for seniors. All of them had mobile phones. They 
did not have severe physical illnesses and were active socially.  

• Seven of them were 24-35 years old parents of young children. Four of 
them were women and three of them were men. Some of them were at 
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home with their children and some of them were working. All of them 
used computers and Internet daily and had mobile phones. 

1.1.2 Diary and contextual interviews 

Both one-week diaries and contextual interviews at home and/or work were used 
as qualitative user research methods. All participants were first met face-to-face in 
order to explain the background of our study, agree on the schedule and instruct 
how to fill the diaries. After that they filled the diary for one week and at the end 
of the week the researchers visited them at home and in some cases also at their 
work for contextual interviews. 

For the diary the participants were asked to mark every morning, day and evening 
at least one media moment they had during that day but preferable all of them. 
They were asked to describe the moment itself, what they did before and after it, 
did they share or wanted to share that moment with somebody and how that 
moment could be even better. After one week of filling the diaries the participants 
were interviewed by the researchers about the content of the diaries in conjunction 
with contextual interviews. 

During the contextual interviews the participants were asked to show to the 
researchers media equipment and media items they used at home or at work. In 
regarding each item or equipment they were asked also to show how they interact 
with them and what kinds of services or content they used with them. While 
telling and showing the researchers were asking motivation related questions and 
also ideas for future services. Besides the interviews the researchers observed 
what the participants did during that half-day visit in general. 

 

1.1.3 Analysis 

From each participant the researchers wrote of a summary report including diary 
interview results, contextual interview results and pictures. Those reports were 
gone through in workshops with Alma Media and Idean representatives. The 
analysis method is in line with affinity diagram building introduced by Beyer and 
Holtzblatt. In analysis we were especially making affinity diagram from 
interpreted motivations and persona axis. Also any concept idea was documented 
on post-it-notes (not reported in this report). Moreover outside the workshops also 
the typical days of seniors and young parents were constructed on the basis of the 
gathered data.
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2 Typical Daily Rhythm and Media Moments 

In this chapter we aim to describe typical media days of seniors and young 
parents. Senior’s media day represent more ”traditional” way of consuming media 
and young parents use more digital services and their media moments are 
fragmented  more than with seniors, which make young parents very challenging 
target group for media houses. 

2.1 Seniors 

Seniors have time to concentrate on their media moments. The moments might be 
relative long without interruptions unlike with parents of young children. 
Therefore, exploring media content in depth is suitable for them. Seniors seem to 
be interested in digital services but they are facing usability challenges even with 
their mobile phones and therefore, most of them are not the first ones to adopt 
new digital services currently. Even many of them are very socially active they 
consider social media to be something that is not for them. They still prefer face-
to-face meetings, postcards, letters, phone calling and some of them e-mails to 
keep in touch with friends and relatives. 

As mentioned, one could say that their media practices represent the traditional 
way of consuming media. Their daily rhythm is somewhat determined by 
broadcasting times and not vice versa. Although, digiboxes have made for them 
possible to consume TV content whenever it is suitable for them. Here is a typical 
media day of a senior living alone: 

06:30-09:00 

She wakes up and reads articles and checks special offers from the newspaper 
while drinking coffee and eating breakfast. She also does some gardening in her 
backyard.  

09:00-11:00 

She goes to the grocery store nearby to get food supply. 

11:00-12:30 

While ironing she watches her favorite detective series on TV. It was recorded 
yesterday on the digibox. 

12:30-13:00 

She travels to town center for meeting a friend. In the subway she reads a book 
and watches the newsfeed on the public screen. 

13:00-15:00 
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She meets with the friend in a coffee shop and together they watch pictures of 
grandchildren. 

15:00-18:00 

When she reaches back home she puts the radio on right away and listens to it 
while knitting. Her friend listens the same radio show and they can chat about it 
later. 

Then she takes a little nap. 

18:00-19:30 

She opens the computer to check e-mail and answers to a message from a friend. 
She also pays bills on internet and reserves theatre tickets for next week. 

19:30-21:30 

She opens the TV to watch the news as always. Then there’s a documentary film 
about the war. 

21:30-23:00 

She organizes her home a bit and goes to bed but before falling at sleep she reads 
a book. 

 

 

CHALLENGES FOR DESIGNING UBIMEDIA SERVICES FOR SENIORS 
• easy access to services 
• easy-to-use services designed for all 
• enhancing face-to-face interaction 
• media content that can be taken with you to social occasions 
• media content that supports explorative consumption and not just quick browsing  

 

 

2.2 Yound Parents 

Young parents’ daily rhythm is determined by the rhythm of their children, 
housework and work. They want to consume media when they want and where 
they want and most of the time very fast. Their media moments are very short and 
full of interruptions, which makes them challenging target group. Due to this ”fast 
on-demand need” and ability to use technology they use lots of digital services. 
They value face-to-face social interaction (such as house mothers meeting other 
mothers in the park) but in some parts their social interaction happens in social 
media since they have difficulties to arrange time for their friends and relatives. 
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Mobile phones and laptops with Internet connections are central in their lives. 
Laptop is open all the time and in central place at their homes or work.  

Young parents do not only consume media to be updated or entertained but also 
getting tips and hints for their daily family life. This happens partly through peer 
support but also through available local information for families. Sometimes 
parents might have also time for themselves and they might enjoy movies, 
documents, meet friends or go out with their husbands or wives. 

See below an example of house mother’s typical day. From husbands perspective 
the fragmentation of media moments continues at work as well. If the work would 
consists of car driving it might include radio listening as well. 

 

07:00-07:30 

The child wakes up early and crawls to her parent’s bed. Mom puts cartoons on 
and gets up to make breakfast.  

07:30-08:00 

As the child eats mom opens her laptop and checks e-mail, Facebook and latest 
news. Father leaves for work. 

08:00-10:00 

Child and mother are playing and making chores together. Laptop is idle on the 
kitchen table and whenever mom has a moment, she checks her Facebook profile. 

10:00-12:00 

They dress up and go out to the park. Child plays with other children and mom 
talks with other parents. Mom has a moment to check the notice board for local 
advertisements. 

Child looks funny and mom sends picture of the child to the dad with her mobile 
phone.  

12:00-13:30 

Child takes his naps and mom has time for herself. She searches online and makes 
plans for their next holiday.   

She also relaxes by watching her favorite series on TV from digibox. 

13:30-15:00 

Mom found a good recipe online and as soon as the child has woken up they leave 
for grocery store. At the store she glances the magazine covers and buys one. 

15:00-16:30 
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Mom does some laundry. Child plays by herself. A friend calls to mother and they 
talk for a while. They arrange a meeting for the next weekend. Then she starts to 
make supper. 

16:30-17:00 

Father comes home and they eat supper together. Media doesn’t belong to this 
moment. They concentrate in each other and talk about the day. 

17:00-19:30 

Child watches cartoons and parents supervise it. They don’t want him to see 
anything improper. Mom and dad take turns to pay bills online, check e-mail and 
Facebook and do some browsing in the internet again. 

19:30-21:00 

Child goes to bed and mom reads a children’s’ book. Parents make chores and 
prepare themselves for the next day. 

21:00-23:00 

Parents go to bed to watch a film on TV. They pause the film twice because the 
child wakes up and cries. Two hours later the film ends and they turn off the TV. 

 

CHALLENGES FOR DESIGNING UBIMEDIA SERVICES FOR YOUNG PARENTS 
• fast access to services 
• even media moments are fragmented the content should form some kind of continuum during the whole day  
• connecting social media activities with face-to-face social activities as continuum 
• being updated all the time through media and social media 
• hints and tips for daily life 
• media content that can be consumed fast 
• media content that meet their interests and quality demands when they have some more time for themselves  
• recording and sharing special moments in life 
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3 Motivations for Daily Media Moments 

We identified several motivations why seniors and young parents might consume 
and interact with media services (see table below). Next in this chapter we will 
describe some of them in deeper.  

SENIORS YOUNG PARENTS 

• I synchronize my days with my 
favorite media broadcasts and 
I’d appreciate someone reminding 
me about them. 

• I want to be aware of local 
affairs and happenings 

• I appreciate interaction with 
tangible things 

• I want to help and delight 
others 

• I want to gain memorable 
experiences with media 

• I’d like to use technology, but 
it’s too hard to learn 

• I want to save my meaningful 
experiences for next generations 

• I appreciate face to face social 
interaction and I constantly 
look for interesting 
conversation topics 

• I want to be able to have an 
influence on society 

• I have found the themes I have 
passion to dive deeply in to 

• I have time to take a long view 
on things 

• I want to carry media content 
with me to show it and discuss 
about it with friends 

• I avoid being wasteful also when 
using media 

• And I wish the news were more 
positive 

• I have time only for short and 
fast media moments in this life 
situation 

• I want to be updated every single 
moment 

• I want to be able to use any 
media at any time suitable for me 

• I want to store my media content 
safely 

• I’m interested in advertisements 
and special offers 

• I want to get info about events 
and tips on spending time with my 
child 

• I want to share media moments 
together with my children 

• I want to do educating things 
with my children 

• I want to protect my child also 
with media 

• I want to have sometimes time on 
my own as well 

• I use different kinds of media to 
create different atmospheres 

• I want to find conversation 
topics from media 

• I want tailored local information 
for families with children 

• I want to choose media content by 
my own interests 

• I use media to relax and to 
inspire my daydreaming 

• I appreciate face to face 
meetings but often I have no time 
for them 

• I want to get in to and collect 
information about certain topics 

• I wish I could get more tasks 
done from home 

• I don’t have time to search for 
the service providers I would 
need 

• I want to enjoy my family life 
• I want also my media usage to be 

ecological 
• And sometimes I don’t want to use 

any media but just be present in 
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the moment 
 

3.1 Seniors 

3.1.1 I like interaction with tangible things 

When observing seniors we noticed that many of them liked to do things with 
their own hands, such as gardening, and interact with physical things.  Some of 
their preferences for physical interactions might be because they face usability 
problems with digital interactions. However, we got the impression that they also 
enjoyed physical interactions as such, for example, some of them were enjoying 
the easiness of touch screens in public spaces but were frustrated with laptops at 
home (figure 1). Moreover, most of them were still printing their digital pictures 
and some made even physical scrapbooks (figure 2) out of them. They also liked 
reading paper newspapers, sending post cards, updating paper calendars (figure 3) 
etc. They also preferred technologies such as radios with very clear physical 
interfaces (figure 4). 

 

Figure 1. A lady who was very frustrated on using laptop at home, enjoyed of 
using touch screen for editing pictues and printing them in a photo shop. Now she 
is smiling but not at home with the laptop. 
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Figure 2. A scrapbook made for a friend. Printed digital pictures have been 
attached onto old advertisement katalog.  
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Figure 3. A lady had two paper calendars to update. One with a pocket (pocket 
was made by herself) to put important or interesting clips from newspapers and 
magizines in, and one that she had gotten as christmas present from her son with 
family pictures. The reason for two calenears was that she needed pockets but she 
wanted to use also the one from her son since it was a present made by himself 
out of family pictures and it that way meaningful item. 
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Figure 4. Besides good sound the clear physical interaction with this radio was 
enjoyable for a senior gentleman.  

 

3.1.2 I want to be aware of local affairs and happenings 

The seniors who participated in our study were rather active socially. They got 
much of inspiration for doing things together with their friends and relatives from 
media. They followed local happenings from several different channels, such as 
newspapers, magazines, radio, elderly day center bulletin boards (figure 5) and 
heard about them from others. Some of them also belonged to some local clubs 
and associates that also organized own events and trips even outside the town.  

All seniors that we studied had their own interest topics that they followed 
regarding local happenings. Of course, they could benefit from local information 
fitting to their profile, interests and social networks. Moreover, sharing 
information about local happenings is something they do (figure 6). 
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Figure 5. Announcement on bulleting board of an elderly center about excursion 
to chocolate factory with the possibility to registrate. Th ebulletin board was full 
of this kind of event announcements with the possibility to registrate. 
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Figure 6. A senior lady had printed out from Internet an advertisement of theatre 
event where her daughter was acting. She had distributed these prints to her 
friends when meeting them face-to-face. She had also motivated her friends to go 
there by gathering groups that would go there together on certain date and time. 

3.1.3 I want to gain memorable experiences with media 

Media consumption was not only everyday routine in senior’s life. They also seek 
special, memorable experiences with media. They enjoyed of going to a concerts, 
movies, theatre and so on. They also talked to us about some documents or music 
(figure 7) on TV, story on magazine (figure 8) or a book that has made a great 
impression on them. Quite often memorable media experiences were something 
they wanted to share with others.  
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Figure 7. An elderly couple watched and listened a classic music channel from TV 
quite often together since they both liked classic music. The TV worked as a radio 
as well since the music was in the background even they were not watching it. 
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Figure 8. A senior lady had saved this piece of magazine story already for 40 
years. In the story there is a poem that had had a great impact on her. She still 
sometimes wanted to talk about it with her friends and she also asked the 
researchers to read it aloud. 
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3.1.4 I want to save my meaningful experiences for next generations  

Those elderly who had children felt that they wanted to leave behind some 
memories from their lives for next generations (figure 9). Most of them had taken 
pictures and some of them video on meaningful happenings in their life. They had 
also experienced the transition from paper pictures to digital pictures and some of 
them had ”projects” going on scanning their print pictures and save them into 
digital format. Since they had so much of material they were concerned how they 
could select the ones that are most meaningful and perhaps even delete those that 
they think their children and grandchildren do not appreciate. In general, they felt 
that there was too much material and it would need sorting (figure 10), deleting, 
and annotating but they did not have time to do it. They were also concerned 
where they should save all that material so that it will really be saved and be 
accessible for next generations from years now. 

 

Figure 9. A senior lady had received printed pictures from relatives on her 
childhood. She had started to scan them into digital format and was planning to 
make a book with text and pictures her daughter. In this picture the lady is staying 
with her siblings and mother somewhere out of town during the war in order to be 
safe from bombings.  
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Figure 10. A senior lady had kept all Donald Duck maganizes that her children 
were reading years ago. Now she was sorting and piling them for grandchildren 
who were often visiting her. 

3.1.5 I have found the themes I have passion to dive deeply in to 

When telling about their interests and media consumption all the seniors 
expressed that they have rather regular themes that they are interested in following 
in media. Some were interested in war history, some were interested in classic 
music or theatre, and some were interested in gardening or cooking and so on.  
Since they have lived long and developed stable personality their interests and 
hobbies are also rather stable. They have also time to dive in deeper into some 
topics that they are interested even through multiple channels (e.g. TV + news 
paper). 

3.1.6 I like to carry media content with me and to show it and discuss 
about it with friends 

In general, when being mobile the seniors carried with themselves books, 
magazines or some of them even cut newspaper articles to take with them and 
read them when in metro or bus. This indicates that they have need for carrying 
content with them when mobile. 
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Moreover, all seniors that participated in our study emphasized the importance of 
meeting friends and relatives face-to-face. Some of them organized new meetings 
via phone, set up new meetings face-to-face or had regular meeting times e.g. with 
class mates in certain cafe or with certain club members. Quite often they met 
other people outside their homes. In those meetings they sometimes shared some 
media, e.g. pictures from last gathering, grandchildren or trips aboard. Sometimes 
they also bought some books to the meetings to borrow them to each other. They 
also talked a lot about subjects that have appeared in media recently. 

3.1.7 I want to help and delight others 

Helping each other and delighting others was part of senior’s social life. They 
seem to enjoy of making others happy. Delighting other can be one of the 
motivations for purchasing media content. They gave gifts to grandchildren and 
their children, sent post cards to friends who had birthday and so on. They put 
quite a lot of effort to find right gift or post card or they made them by 
themselves. Moreover, some of them were helping their friends who where e.g. in 
wheel chair by taking them for a walk or movies or comforting somebody who 
had lost a close one.  

 

3.2 Yound Parents 

3.2.1 I have time only for short and fast media moments in this life 
situation; I want to be updated every single moment; I want to be able 
to use any media at any time suitable for me 

As mentioned earlier the young parents have challenges to find long media 
moments in their everyday life unlike seniors. Young parents try to find time for 
reading news and checking their social networks in the mornings (figures 11, 12, 
13 and 14) and continue that along the day. The same challenges are both for 
those who are at home and those who are working. Whenever they find time for 
media, they might be still interrupted by kids or work. Media services could better 
support this fragmented media moments by providing some kind of continuum 
during the whole day. 
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Figure 11. While kids are watching children’s program from TV, their mother is 
eating breakfast and checking e-mail, Facebook and news from Kauppalehti and 
Iltalehti. After this she dresses the kids and goes out with them.  
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Figure 12. In some young families parents listened radio while eating breakfast 
and browsing Internet. They thought putting radio on was something they had 
learned from their childhood. Their kids were watching, however, TV in the 
mornings. 

 

Figure 13. Sometimes - not every morning .this father had time to browse through 
Helsingin Sanomat. He said that mostly he feels that he does not remember 
anything what he has read but those things might pop into his mind later when 
discussing with somebody at work about today’s topics. 
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Figure 14. This father who is taking care of kids at home is checking his e-mail 
(but is interrupted) in the morning from laptop that is in their living room. News 
and sports headers he checks from text-TV because it is faster in his opinion. 

 

3.2.2 I want to store my media content safely 

The young parents are now experiencing some of the most important moments in 
their lives or at least they are feeling so. Namely, their children are just born and 
they are developing and growing every moment. So that reason, the parents are 
trying to capture some important moments in them lives with digital cameras and 
video shooting. However, they are worried that what will happen to that content – 
where to save it so that it will be in safe. Some of them had already experienced 
lost of images when their computer had crashed and there was no back up done. 
Some of them had seek solutions for extra hardware for their computer and some 
of them had been seeking help from Internet services but at the time of doing this 
study those services were not considered yet good solutions by our participants. 

3.2.3 I want to share media moments together with my children; I want to 
do educating things with my children 

The young parents considered important to be present and interact with their 
children why consuming media together (figure 15 and 16). However, the media 
content itself did not so well support this sharing and interacting together 
motivation because the content was only for children or only for adults. There is 
not much of media that would provide something for both. 
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Figure 15. A media moment by a mother and child. The content is although 
mostly for the child on TV. 

 

Figure 16. A mother and child reading children’s book.  



Next Media - a Tivit Programme 
 

 Phase 1 (1.2-31.12.2010) 

 

 
 

 WP 2 AND UBIMEDIA AND D2.1.2.1 

UBIMEDIA USER STUDY REPORT  
  
 

 (35) 
 

 

27 

3.2.4 I want tailored local information for families with children 

The young parents were also interested in local events specially targeted for 
families with small kids. Some of them even mentioned that local information 
should be categorized according to kids’ age. Currently, the parents followed local 
happenings from local portals in Internet, announcement boards in parks, library 
and health care center. Some of them also belonged to some local associations that 
provided local information.  

3.2.5 I don’t have time to search for the service providers I would need 

Most of the young parents were aware of possibilities that current (digital) 
services could provide for them. However, what was challenging from them was 
to find right services suitable for them and their everyday life.  They wished quick 
acces to services for their needs. 

3.2.6 I’m interested in advertisements and special offers 

The young parents considered advertisements as useful information for them. 
Besides discussion groups in Internet, the advertisement could help them make 
right kinds of purchasing decisions. With help of them they could also right cheap 
things to buy.  Some of them received to their e-mails some advertisement from 
shops where they were regular customers and in that way they could react fast and 
buy things cheap from Internet and share that information to others (figure 17). 
This seem to be more common among mothers. 
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Figure 17. The mother on the right had received e-mail about toys on sale. She 
told about that to another mother that she met in the park regurlarly.  

3.2.7 I wish I could get more tasks done from home  

The young parents aimed to be with their kids as much as possible 
although they sometimes wished to have some more time of their own 
outside home. In order to have more time with them kids instead of 
doing housework or shopping they wished they could done more routine 
tasks from home, such as shopping.  
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4 Key Characteristics Influencing on Their Media Practices 

Besides daily rhythm and motivations for using media we also analyzed our user 
data in order to create Personas communicating typical characteristic we found in 
media consumption. The Personas are presented later in this chapter. Since they 
are not so effective way of communicating our findings we also wanted to present 
the main axis that we used for Persona creation (see below). Those opposite 
characteristic of Personas illustrate well what kinds of things influenced on 
everyday media practices. Roughly saying the seniors are on left and young 
parents on right. However, there were some individual differences as well. 
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4.1 Personas 
Photo: www.flickr.com  (Under Creative Commons license by Tuomas Puikkonen. No permission for commercial use.) 

4.1.1 Saimi, Socially Active Senior 

Age: 75 years 
Widow, lives alone 
 

• Appreciates physical newspapers 
• Searches and stores information and organizes it into her 

own collection 
• Appreciates process more than a perfect final result 
• Chooses media content to follow strongly by her own 

interests  
• Doesn’t really use information technology 
• Keeping in touch online feels artificial to her but she often makes phone calls 
• Meets her friends often and is an active organizer  
• Radio is often on at the background  
• Follows mainly factual media – doesn’t want to be interested in pure entertainment 

(it’s not useful) 
• Synchronizes her daily rhythm with media broadcasting times 

 
Saimi lives in Herttoniemi area in Helsinki. Her husband died about five years ago and now 
she lives alone in their old apartment. She is a little bohemian; she thinks that the home is 
made for living and doing which may sometimes be seen as a temporary disorder in the 
apartment. She actively keeps in touch with her good friends and often calls to her daughter 
who lives in Turku. She is happy that her daughter’s family visits her quite often – for the 
next time she has also a surprise for them: A box containing old Donald Duck cartoons she 
has saved from the sixties. 
 
Saimi mainly uses traditional media: She likes physical newspapers and she reads one for an 
hour or two every morning in the kitchen with coffee; she often puts radio on at the 
background while she for example takes care of her house plants. The channel she listens is 
normally one of the YLE’s – the commercial channels have irritating advertisements or they 
don’t play music she likes. Same applies also to television. Additionally she has a 
subscription channel that shows concerts of classical music from all around the world. Her 
friend recommended it to her. In general she feels that she prefers high quality media – she 
thinks that big and well known newspapers, YLE and for example Suomen Kuvalehti are 
reliable sources of media. Media gives rhythm to her days: She watches and listens to 
programs when they are broadcasted and she feels irritated if she forgets a program that got 
praising critics in the newspaper. She has not learned to use the recording function of her 
digibox. She doesn’t want to waste her time on gossip magazines but when she visits the 
hairdresser for instance, she browses women’s magazines there to keep herself updated. 
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As a young girl, Saimi participated actively in her school’s choir. They even went to perform 
in Sweden ones. She still stays closely in touch with some of her friends she got in the choir 
and last year she organized a meeting where she invited all who belonged to the choir during 
the same years as she did. There were almost 20 people who came. Saimi contacts her friends 
by calling with her mobile phone. She can send also SMS’s, but they are painfully difficult 
and slow to compose partly due to the small buttons of the phone. She doesn’t have a 
computer at home and contacting friends online feels artificial to her. She gets frustrated with 
technical devices because every time she uses them she gets stuck with some problems. She 
prefers meeting with people in person and often she agrees already then the time for their next 
meeting. With some of her friends she also goes to theatre and classical music concerts. Thus 
she is eager to see the new Music house in use. 
 
During her life Saimi has been saving several articles from newspapers and magazines which 
have something to do with choir singing or with the places their choir visited. She keeps them 
in an envelope. Sometimes she takes articles with her when she meets her friends – 
unfortunately some of them are already in a quite bad shape. A while ago she went to a copy 
shop to prepare copies of her old photos to a friend. She though then that copying was 
expensive but luckily the quality was surprisingly good 
 
Photo: http://4photos.net (Under a royalty free licence. No permission for commercial use.) 

4.1.2 Tauno, Tech-savvy Senior 

Age: 72 years 
Lives together with her wife 
 

• Appreciates physical newspapers 
• Open minded for using information technology 
• Gets many things done from home 
• Opens the computer separately to do specific 

tasks  
• Keeping in touch online feels artificial to him 
• Produces media content 
• Worries that his memories and meaningful knowledge will get lost when he dies 
• Has routines to follow the familiar media sources 
• Appreciates peacefulness and silence 
• Does shopping only when he really needs something  
• Follows mainly factual media  
• Want to be able to influence on local area 
• Well organized 

 
Tauno lives with his wife in Laajasalo, Helsinki. When he was young, he worked as a 
journalist and later in the real estate sector. Still he is very interested in local affairs and 
happenings. He’s a member in a club whose goal is to affect on the development of the 
neighborhood – they don’t hesitate to contact town’s decision-makers. He’s always been open 
minded for the new technology and still as a pensioner he’s enthusiastically kept up with the 
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change. Also Tauno’s son, who works as an engineer, has often helped him to get over the 
challenges he’s been facing.  
 
He likes photography and thinks that the modern digital cameras have brought along 
significant improvements – one can use them to record good quality video as well. Tauno has 
noticed that ageing causes difficulties also to his use of technology: Eyesight and hearing as 
well as dexterity have all gone worse, which can be experienced for example while using the 
mobile phone. Due to that he bought himself an Apple computer with a big screen and a radio 
receiver with big adjusting knobs and crisp sound quality. He picks only the best shots from 
the photos he’s taken after which he may still do some color adjusting and cropping to them 
with his computer. He also thinks that the video editing program in his computer is quite easy 
to use. To be honest anyway, editing the photos and videos takes so much time and effort that 
there is not always time to do it. Within his circle of acquaintances he’s known for these skills 
and often he’s been asked for help.  
 
He uses computers for other tasks too, for example to pay bills and use e-mail. Tauno also 
compiles lists and memos with the writing software and often prints them out so that he can 
do additional markings to them with a pen. Often he’s been reading and hearing about 
Facebook but his impression of it is so mixed and dubious that he has not been interested in 
trying it. The computer is not always on. Tauno and his wife appreciate also the silence – 
moments when the media is not present at all or there is some peaceful music coming from 
the radio at the outside. With many of his friends he also needs to be in contact via letters as 
they don’t use e-mail. On Wednesdays and Sundays he usually goes to a swimming hall for 
some exercise. It’s also a place to meet acquaintances and discuss about men’s stuff and 
politicians.  
 
Not long time ago Tauno was interviewed for a newspaper regarding the old buildings. 
Afterwards he scanned some old photos of him and sent them to the editors. He feels it 
important to ensure that his memories will be passed to next generations and he’s worried 
how the storages of digital images will last. During the war he was helping the air defense as a 
lookout and he’s still interested in aircrafts and stories that relate to flying. Tauno reads 
through the newspaper daily. He thinks that newspapers have gone worse because they 
nowadays contain so much only negative news.  He doesn’t really notice the advertisements 
unless they are about the products he should buy anyways. Tauno follows mainly factual 
media, like different kinds of documents, news and nonfictional books. Entertaining produced 
these days he considers as useless but some German detective series he likes to watch together 
with her wife. Those and various documents he tends to record in their digibox too. 
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Photo: www.flickr.com (Under Creative Commons license by Diluvi. No permission for 
commercial use.) 

4.1.3 Tuukka, Working Father wants to spend 
time with his children 

Age: 34 years  
Lives with his wife and two children: Eetu 3years and Anni 
2months 

• Family and kids dominate media usage at home  
• Doesn’t produce much media content  
• Appreciates process more than a perfect final result  

• Trusts that information can be found when needed – so he doesn’t collect information 
• Internet connection is always on, at work, at home and on the move  
• Keeps himself updated on news mainly via internet  
• Computer has a key role in his daily life 
• Open minded for using information technology 
• Wishes that things could get done easier from home 
• Feels that it’s important to catch memories from the current state of his life  
• Doesn’t believe that feedback sites or opinion pages in newspapers will have any 

affect   
• Actively searches for information to help his own decision making. 

 
Tuukka lives in Käpylä area in Helsinki together with his wife Eeva. They just got their 
second child and Eeva stays at home with both kids at the moment. Tuukka works as a 
warehouse manager in a logistics centre and does reduced working hours due to the baby. He 
is happy about the arrangement because he wants to spend more time with the family now 
when the kids are small. 
 
Tuukka uses media – both at home and work – mostly with a computer. At the morning he 
opens his laptop and browses through the latest news in HS.fi website. Most often he uses 
public transport to go to work which allows him to continue reading the news with his mobile 
phone. In general he is open for using computers and he appreciates devices which he can use 
for multiple purposes. He is constantly connected to internet and often uses the connection to 
find information to help himself making decisions. He trusts that information can be found 
when needed and doesn’t therefore use his time to compile lists or memos for later use. At 
work he uses the computer all the time and during short pauses he checks the latest news from 
the web with it. The Helsingin Sanomat newspaper is also subscribed to the warehouse’s 
coffee room and he tries to read through the Local part and the foreign countries part of it 
every day. Sometimes he needs to drive between different sites during the day. Those days the 
radio is always on in the car just at the background and for the news. Additionally those days 
he usually browses through the tabloids in a café during his lunch break. 
 
At home the family and the kids get his greatest attention and they define the rhythm of his 
media usage. He often watches children’s cartoons and reads children’s books together with 
his kids and takes a lot of photos of them. During the evening meal the whole family is 
gathered around the same table and they try not to have any media present on those moments. 
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Sometimes also during the day offs some work affaires get into his mind and he wishes he 
could get them easily managed from home to get rid of the anxiety. When the kids sleep he 
sometimes browses his favorite leisure activity related blog or reads a book in bed before 
falling at sleep. Some nights he watches a film from the television with his wife. 
 
Ones a year Tuukka leaves for a trip with his school time friends. They plan these trips 
carefully together and Tuukka searches for information about different destinations and 
companies offering interesting services there. Their last trip they did to Pyhä hill ski resort in 
Lappland. 
 
Photo: http://www.sxc.hu (Under a royalty free licence by len-k-a. No permission for commercial use.) 

4.1.4 Kirsi, Woman on Extended Maternity 
Leave 

Age: 31 years  
Lives with her spouse and one child: Ilmari 1 years 

• Appreciates peer-to-peer support and 
information  

• Gets many things done from home 
• Open minded for using information technology 
• Computer has a key role in her daily life 
• Internet connection is always on at home 
• Keeps herself updated on news mainly via internet  
• Sometimes organizes herself activity without her child  
• Adapts her media usage to her daily life rhythm 
• Interested in receiving special offers and ready to utilize them 
• Searches and stores information and organizes it into her own collection. 

 
Kirsi had her first child, Ilmari, over a year ago and little by little she’s getting used to the 
changes it brought into her life. Right now she feels more confused about the new 
neighborhood in which they moved in two months ago because they needed a bigger 
apartment for their family. Ilmari reduces a lot Kirsi’s activities and she spends a lot of time at 
home with him. Her laptop – situated on the dining table – has a central role in her life. She 
usually opens it as a first thing in the morning and it stays on until the evening. The child 
requires her attention constantly and therefore she doesn’t have much time to concentrate on 
anything else. While Ilmari is sleeping, Kirsi has time to do some cooking and laundry and 
organize their home a bit. 
 
Whenever there is a suitable moment, Kirsi get onto her laptop and gets some affaires done in 
the web: She pays bills, reads the news and browses the Facebook which has begun – after 
having a baby –  a convenient way of keeping in touch with friends. Especially she likes using 
its live chat whenever some of her friends are online. Via Facebook she can also get to know 
which events her acquaintances are attending. With her closest friends and parents she keeps 
in touch mostly telephone calls and SMS’s. She appreciates most the hints and support from 
people who live their daily life in similar circumstances as she does. She sometimes visits 
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Vauva.fi and Kaksplus forums to find tips on taking care of the child. If she wants to ask 
something, she does it in more private environments – such as Facebook. 
 
Kirsi does also shopping online. With the child it usually impossible to go around shops, so 
she sometimes orders a load of clothes from web stores and returns the ones that don’t fit. She 
also regularly receives offers from two different child accessories stores and a newsletter from 
WWF. From one online offer she for example managed to purchase a really good quality 
safety seat for nearly half prize. She thinks that advertisements in general can serve as a good 
source of information and in some magazines they are so nicely done that it’s pleasant to look 
at them. 
 
Often Kirsi tries to find information from the web about the local neighborhood. She gets 
frustrated because all that information are so scattered around and it takes too much time to 
find it. Many of the best tips she has got directly from other residents of the area while she has 
met them in the playground near them. After finding some useful information Kirsi often 
copies or writes it down into a Word-document for the later use. Same happens to any 
interesting recipes she comes across in websites or magazines. 
 
Sometimes Kirsi wants to take a little break from her daily life at home. A couple of times she 
has dined in a romantic restaurant with her spouse and ones she went to cinema with her good 
friends. Kirsi’s mom looked after Ilmari those evenings. 
 
 

5 Conclusions 

With this study we gained more understanding on what kinds of issues influence 
on people’s media practices. One interesting finding is how time has several roles 
in media consumption. Elderly had more time for longer media moments whereas 
young parents’ media day was more fragmented with shorter media moments full 
of interruptions. Moreover, time place an important role how people handle their 
own content and some memorable media content produced by professionals. 
Elderly people had lived long had lots of material collected during their lives and 
they wanted to leave something behind for next generations. Young parents’ lives 
were full of meaningful moments with their children that they would like to 
capture and they were as well worried where to save all that important content.  

Our user study showed also that shared media moments are very important both 
for elderly and young parents. Elderly enjoy of sharing TV watching or 
newspaper reading with their spouses at home. When they meet their friends they 
could bring some media with them and discuss about the issues in the media and 
share their own content with their friends and relatives. Young parents have need 
for own media moments but they also share some media with their children, 
which could be enhanced better with future technologies. 

Moreover, both elderly and young parents were interested in local happenings. 
However, their needs are very different. Currently the local information is profiled 
for different groups analogically. Namely, lots of local information can be found 
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on bulleting boards of certain places. Elderly might follow the bulleting boards of 
leery centre and young parents might follow the bulletin boards of playground or 
park. However, there are also some common places such as health care centre and 
library, and more and more community portals in Internet. 

What is also important to notice that elderly people are very interested in new 
technology and would like to learn to use it but they face several usability 
problems even with their mobile phones and laptops with Internet connections 
currently. They also need help in using them quite a lot. When designing digital 
media services for them accessibility, usability and customer support should be 
taken seriously. Everyone could benefit from them, actually.  

Seniors also enjoyed of delighting others also with media content. One big 
question is would digital content enhance that, too. Printed books and scrapbooks 
are very nice to give as a gift; will digital books or digital pictures do the same? In 
our other study (YLE “motivations for social video”) we have noticed that at least 
videos shared digitally are already now used for delighting others by younger 
generations. 
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