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Print newspapers are changing

To overcome the crisis,
several actions have been
taken.
Print newspapers are a vivid
terrain of experimentation
and innovation.
It is worth to review the
initiatives that we consider the
most significant



Four processes

In particular we will review four processes:
1. the migration from the online to the print
2. making the process of news production more

transparent
3. to connect the print to the digital by infusing the

digital inside the print.
4. Using QR codes and other similar tools as a

bridging strategy between the online and the
offline world.



The first process

The first process is the coming back from the online
world to the print
A new ”migration” between the print and the online
world is occurring
Two examples
the magazine Newsweek
the start of a new fashion, print magazine, as an
emanation of a very powerful,  preexistant website, the
famous Net-a-Porter.



The second process

Recently some newspapers (for example, La
Repubblica) decided to video record the editorial
meetings and put them on the website of their online
newspaper.
The aim was to show readers (of both the print and the
online newspaper) how the newspaper is created and
organized and how the transformation from information
into news takes place.



The second process II

Decision to show how these gate-keeping activities
take place in practice conveys the powerful meaning
to readers that the newspaper makes efforts to increase
transparency.
http://video.repubblica.it/rubriche/repubblica-domani

This is one of the first strategies adopted by print
newspapers to use the online namely in their favour.
This also represents a new  format of TVNews.



The third process I

The second initiative that we call “the bonding
strategy” makes also use of the online world in
various ways in order to strengthen the print
newspaper.
Here the purpose is to connect the print to the
digital by infusing the digital inside the print.
The attempt is to develop an augmented
(news)paper (e.g. Luff et al., 2007).



The third process II

In practice, the ‘augmented paper’ is: real paper with some
kind of interactive properties that have been given to it by
printing or embedding electronics in it, or that is linked to
other devices such as smart pens, smart phones or head
mounted displays.

However in this convergence, the analogue succumbs to
the digital as it loses its main features in becoming
digitalized. In what sense?



The third process III
For example, while the print newspaper is very often re-
used (Fortunati, Taipale, Farinosi, forthcoming) and is
also easily recycled, the print/digital newspaper becomes
to suffer from problems of the electronic waste, which is
much more difficult to recycle than paper waste. There
have been several attempts in this direction such as in
The Interactive Newsprint, a project led by the University
of Central Lancashire, which has released a print edition
of the Lancashire Evening Post that responds to touch,
with a button to play audio.



The fourth process

The fourth process, the “bridging
strategies”, aims to connect the print to the
digital by keeping unchanged the physical
characteristics of both and by creating a
bridge between them.
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QR codes as examples

A Quick Response Code
is a two-dimensional
barcode or matrix,
consisting of black modules
arranged within a square
pattern.
They are meant to be read
by smartphones through
special applications.

COST FP1104 meeting in Montegrotto, April 10-11, 2014



COST FP1104 meeting in Montegrotto, April 10-11, 2014 12

QR codes
QR codes are ubiquitously
present
from newspapers and
magazines to supermarket
shelves,
from stations to billboards,
from public services to
business cards.
They are desperately
seeking our attention.
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QR codes

Mobile phone scanning a
QR code

They beg us to scan them by using
a mobile phone and other internet-
enabled mobile devices.

Why we are interested to them?

Because through them we can
realize a bridging strategy seeking
to connect the print with the digital
whilst keeping these physically
separated.
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QR codes

However, the real breakthrough of the use of QR codes
and similar tools is still to come.
In this study we use QR codes and their users only as
examples of many similar bringing technologies
To understand more about the current situation of their
use, we implemented two different methodological
tools in Italy:
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Essays and a survey

1) a collection of nearly twenty essays written
by the students of a master course
2) a structured survey data administered in
Italy. A convenience sample consists of 845
responses collected between January 4 and
May 6, 2013, by distributing a questionnaire
electronically among students.
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Survey (N=845 respondents)
Preliminary results of the

survey
95.5% of respondents had seen

a QR code symbol when an
example symbol was
provided.

68.8 % had heard about QR
Codes or know them.

31.2 % had no previous
experience on them.

Men (84.4%) were much more
aware of QR codes than
women (57.5%)

34.1 % has downloaded an
app which can be used to
read QR Codes

59 % answered that they might
download an application in
future:

men (68.2%) more often than
women (31.8%).
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QR codes
For example in The Wall Street Journal at
the end of an article you can find a QR
code with a suggestion like this: «Scan
this code for a video about …or watch at
WSJ.com/OffTheWall.
In general they bring the reader to the
online version of the article or to a website
with photos, video or audio recordings.
NB. There are also competing solutions,
like image-recognition technologies
that link the print to online (e.g.
Shortcut).
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QR codes

QR codes and other similar bridging
technolologies could be a great opportunity for
the print newspaper to struggle against the
fossilization of news reported on it.

This survey will be carried out in several
European countries to provide comparative
research material.
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Other changes I

The print newspaper has
become to embody in its
text the reading style of
readers.

It pre-highlights the most
important points of the
articles.



The audio newspaper

The Economist offers to
readers the

audionewspaper

http://www.economist.com/
audio-edition



The robotization of journalist labour

The use of drones is
becoming increasingly
frequent:
Last Olympic Games:
skying
Last Fashion Week in
Milan



The robotization of journalist labour

Two university journalism programs are testing
drones:
the Drone Journalism Lab, founded in late
November 2011 by Matt Waite, professor of
journalism and mass communication at the
University of Nebraska-Lincoln; ;
the Drone Journalism Program at the University
of Missouri.



Drones delivering newspapers to home

Now, thanks to some
students of the University
of Nebraska, also the
distribution of
newspapers is enhanced
by drones which deliver
the print newspapers at
home for subscribers.



Robo-journalism

Another important innovation that has been
introduced and apparently works well is the Robo-
journalism or the automation introduced in the
article delivering inside the newsroom.

Robo-journalism is increasingly being used in
newsrooms worldwide:
“it saves a lot of journalists’ time” is the motivation.



Example of robot report
This is the article generated by the LA Times algorithm:

A shallow magnitude 4.7 earthquake was reported Monday
morning five miles from Westwood, California, according to the
U.S. Geological Survey. The temblor occurred at 6:25 a.m. Pacific
time at a depth of 5.0 miles.
According to the USGS, the epicenter was six miles from Beverly
Hills, California, seven miles from Universal City, California,
seven miles from Santa Monica, California and 348 miles from
Sacramento, California. In the past ten days, there have been no
earthquakes magnitude 3.0 and greater centered nearby.
This information comes from the USGS Earthquake Notification
Service and this post was created by an algorithm written by the
author.



Newspaper as perfumery distributory

Creme and
perfume are
distributed through
newspapers
regarding the pre-
phase of selling:
tasting.


